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August 31, 2006 7 min read Opinions expressed by Entrepreneur contributors are their own. These days, consumers know that their personal information is gold and they won't give it to you if you give them a really good reason to choose your list. And it's definitely worth your time to give them an incentive because a good selection on the email list will start
to generate profits for you immediately - and continue to do it well in the future. Your choice in incentive should: Offer specific benefits relate to the reason people visit your site, primarily give visitors an excuse to look forward to your email or keep coming back to your site there are tons of different incentives that you can use to entice people to give you their
personal information, but not every offer will suit every site or business. Most people think about ballots from the morning, for example. But for some businesses, a free newsletter just won't work. Suppose, for example, that you sell washers and dryers on your website. You will find it hard to come up with interesting, relevant laundry information for your free
newsletter every month. Before you start mailing, think about how much relevant information you can deliver to your audience and how much time you have to put it together so it can be delivered regularly. If it turns out that the newsletter isn't right for your business, here are eight other ways to collect your prospects' email addresses: 1. Offer a free course. If
you have a lot of know-how in your field, you can turn your expert status into a free multi-party course. Ask yourself what information visitors are looking for when they come to your site and what you can teach them. Your course may contain text, audio, graphics - even video - no matter what the material you deliver. Just send your subscribers a link to a web
page where you can find your course. Unlike email, your website doesn't put any limits on how much rich media you can show. Once you have developed the course, you can use the delay answering machine to email your subscribers at certain intervals, exposing them to your business and your offer repeatedly. And best of all, you contact them with the
information they specifically requested. 2. Offer a free e-book. An e-book doesn't have to be hundreds of pages to be useful. An information e-book can be eight to 10 pages long and still provide great value to your subscribers. You can also make your e-book go viral by encouraging your customers to send an e-book to others. Your message can spread
like wildfire - and help you attract tons of highly targeted, Customers. Offer downloadable articles. If your site contains many useful, original, content-rich articles, one of the best ways to collect email addresses is to require that visitors to your site choose your list if they want to download these articles in full. As long as you offer information and as long as
downloaded articles contain what people can't get for free in the version you posted on your site, you can expect to get a ton of registrations using this strategy. Now maybe you are not comfortable writing, or your business is not suitable for writing in incentive. The following offers to opt out don't require much writing at all: 4. Offer other downloadable. Articles
are not the only items that you can offer to download on your website. Why not offer electronic maps, screensavers, desktop wallpapers or templates that your visitors can use in exchange for their choice in information? For example, if you sell pet care books, you can offer e-cards or printed greeting cards with photos of cute animals. Or, if you are selling
beach rental homes, you can easily create screensavers with photos of some of your most beautiful destinations. You can even offer a free monthly subscription or only for area members for these special items. 5. Offer a regular contest, puzzle or game. Depending on the type of business you work for, there are many different options for this type of choice
in incentive. Some examples include: a contest to win one of your products. But remember, don't offer to give away the main product that you are selling. People will enter the contest hoping to win - and leave their site without considering the actual purchase. A competition to win an item (or a coupon for a percentage of the item) associated with your product.
Let's say you sell party favors - hats, toys and stretch marks. You can hold a contest to win a free birthday cake from a bakery in your area or a coupon for a rental party place. Weekly puzzle, game or quiz. Type puzzles are up to you. You can customize it as a contest and draw a name from the winning record to award the prize, or you can demand that
people give you their discarded information to get an answer. 6. Take a survey. Polls give you a good reason to appear in relevant newsgroups, forums, or related newsletters and provide a link to the survey page on your website. Tell members that you'll send them results if they give you their name and email address. Since attendees need to come to your
site to fill out a survey, you should be able to take advantage of all that new traffic and generate a significant amount of new bounce. 7. Offer a member-only forum or discussion board. Member-only forums and discussion boards can be a major draw for people in niche markets. You can step in and provide a place where like-minded people meet and discuss
their hobbies or their problems. Aside from attracting bounce, it will also give you a great opportunity to learn more about your and what products or services you can develop to further meet their needs - and grow your business. You will need to set some community rules and moderate the forum, but at the same time, your subscribers will create valuable
content for you. 8. Offer members only special offers. One of the easiest ways Visitors to choose with their personal information to offer them the opportunity to save money. It can be as simple as something like this: Do you want to get our SPECIAL offers MEMBERS-ONLY? Every month we bring exclusive offers to our subscribers that you can't get
anywhere else! To start saving now, just sign up below. It's a great way to manage bounce and sales and make your potential customers feel appreciated before they even buy your products. There are many different waivers available - you just need to apply a bit of creativity to choose one that is right for you and your target market. The first step in creating
a solid choice strategy is to consider the people you want to select on your list. Just as the best businesses are created in response to the needs of a particular niche market, so the best ones turn down in offers. With some tweaking, any of these ideas can build you a highly targeted list of choices in. If you are engaged in any type of email marketing (and you
should be) then one of the key things that you are focused on and trying to improve is your email address to drop in the rate, the number of people who get on your email marketing list. Anyway, the higher your email address to give up at speed, the more subscribers you get, and eventually the more money you'll make. Email Marketing Opt-In Rate refers to
the percentage of site visitors who subscribe to your email list. For example, if you had 100 visitors visit your website or landing page and 20 people subscribed to your email list, then you would opt out at a rate of 20%. Subscription to the email list is voluntary, so site visitors should be given a strong reason or incentives to visit their email list. Typical free
offers include free special reports, white papers, and special discount codes among other things because they are more powerful and give people a better reason to choose in their email list compared to something like newsletter or get blog updates. There are many factors that determine what your failure is in the rate. This can vary depending on the
industry you are in, how you get traffic to your site, and what type of offers you encourage people to sign up for. As an example, if you're running ads for cold traffic (people who've never heard of you before) on Google or Facebook to get them to subscribe to a webinar, then your email opt-out rate will be much lower than if you email existing subscribers who
already know how, and trust you to sign up for the same webinar. Also someone to drop into a web on a web inar requires a much higher level of commitment on the part of the visitor than just choosing to get an instant PDF download. With that in mind, generally speaking, the average choice rate on a website can be anything from less than 1% to 5% or
more. Anything less than 1% can probably be improved by making some of the additional changes discussed below. You can also significantly increase the speed of choosing email behind the wheel traffic to a special email capture page, commonly referred to as a squeeze page. The selection rates on the compression page can be as high as 25% or more.
As mentioned above, if you run ads for cold traffic you will get a lower rate of choice than if you send traffic from warm traffic (such as an endorsement from a trusted source or your own home email list). Also, if you do any type of retargeting for people who may be more familiar with your brand you can expect to get a higher email to opt out in rates as well.
As mentioned, you'll always see better email to opt out in bids on a dedicated landing page or squeeze a page than you'll be on a standard web page. We'll discuss this in more detail below. There are several ways to increase your email fare. One strategy is to send traffic to a special landing page (also known as a squeeze page) rather than on your regular
homepage. A compression page is a page on your website dedicated solely to promoting your free offer and capturing visitor information. There are no other links or things to distract the visitor, leading to a much higher choice rate on average. Opt-in rates for page compression can be anything from 10% to 20%, or much higher. You can see an example of a
compression page and a free offer that transforms very well on my own site here. As you can point out from the above example, some of the best practices for effectively squeezing the page include: a headline that explains the great benefit of your free offer. A photo that represents your free offer (book photo, screenshot of the video, etc.). Some copies that
once again explains the benefits of a free offer. A call to action (tell them to enter your name to gain access). Form fields for them to enter their name and email and call button to action. Another thing to note is you can call in the source of the traffic they come from; so on this landing page, I link the Free Report to balance visitors. Other useful things that can
increase the conversion of your compression pages include having trust logos and an email privacy statement. Note: The example above is an example of a short-form compression page. It's also worth testing a long form to squeeze a page where you have a lot more copies and information that describes a free offer in depth. Squeeze pages can be very
short, or in some cases may include many more copies selling the benefits of a free offer; but in any case a short shape or a long form compression page is always include a benefit-driven headline, some bullet points pointing out the added benefits of a free offer, a picture of a free offer (if applicable), and a good call to action asking them to opt out. Another
way to increase the conversion rate is to use a pop-up tool. This tool will place your offer right in front of visitors to your site so they can't ignore it. They could close it, but not before they see your offer. If you include good reasons to subscribe to this small pop-up you should see your yours significantly increase the speed. A pop-up tool that stands out above
the rest of popup Domination. It works smoothly and can increase conversion rates by up to 500%. Although you may hear many people complain about how they don't like pop-ups and that they are annoying; When used correctly pop-ups can be an extremely effective way to build your list without being an unwanted distraction on your site. Many good email
answering services, such as AWeber, will have pop-up tools as well. The key is only to make your pop-up appear once; If a visitor wants to subscribe they will, if not annoy them and drive them away by repeatedly displaying a pop-up. Even if you use a pop-up, you still want to include regular selection forms on your site, so the free offer is always visible and
the visitor can take action on it. When it comes to email marketing, you want to use an email service provider, also known as an email answering machine or email marketing automation tool, to handle the management and email of your list. Your email provider will act as a CRM solution, storing names and email addresses (and information you may have
collected) as well as transferring actual email delivery; Ensuring that the emails you send get delivered to your prospects and customers. They also unsubscribe and remove people from the email address list who no longer want to receive emails from you, according to anti-spam laws. Popular email service providers include AWeber, iContact, GetResponse,
Permanent Contact, and MailChimp, just to name a few. Note: This article has been updated by Internet Business/Hosting Expert Brian T. Edmondson Edmondson
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